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Transportation Vision 2040 

× Regional Planning Area 

× Public Participation 

× Community Meetings Summary 

V Community Travel Behavior Survey 

V Regional Public Transit Survey Results 

× Regional Transportation Goals 

× Key Findings - Transportation System Needs 

× Regional Transportation Strategies 

 

 
Regional Public Transit 



What is ARTS? 

ÅAugusta Regional Transportation Study 

ÅFederally designated bi-state MPO engaged in regional 
transportation planning 

ÅMetropolitan Planning Organization (MPO) serving the 
Augusta ςRichmond, GA ς Aiken, SC Metropolitan 
Statistical Area 

ÅPartners with GDOT, SCDOT, FHWA, FTA, EPA, Richmond 
and Columbia Counties GA; and Aiken and Edgefield 
Counties SC 

ÅPrograms USDOT federal-aid transportation dollars for 
multimodal transportation infrastructure 
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Unlinked Passenger Trips 2011 2012 2013 2014 

Augusta Public Transit  698,700 712,095 736,419 761,237 

Best Friend Express  21,457 23,788 32,357 24,042 

Public Transit 

Augusta Public Transit 
Operates Monday ς Saturday 6AM ς 8PM  
Regular Fare $1.25 
10 routes with a fleet of 19 vehicles 
 
Best Friend Express 
Operates Monday ς Friday 7AM ς 7PM 
Regular Fare $2.00 
3 routes with a fleet of 3 vehicles 



Public Participation 

Media Outreach 

Å 7 TV stations 

Å 7 Newspapers 

Å 10 Radio stations  

Å TV Interviews: Channel 6 and Fox 54 

Å 4 municipal websites 

Public Notification 

Å Press releases sent to TV, Radio Stations, and 
Newspapers;  

Å Flyers (English and Spanish) posted on buses 
and at transit stations, municipal buildings, and 
meeting venues; 

Å Yard signs posted at meeting venues; 

Å Bill drops (English and Spanish) sent to 64,000 
water bill customers; and through 

Å Social media: Facebook and Twitter. 

 


